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	Embracing the U.S. Hispanic Market
According to the U.S. Census Bureau, Hispanics are the nation's largest ethnic group in the U.S. and constitute almost 15 percent of the total U.S. population with a total population of 35.3 million people. Hispanics spending power projected to reach $927.1 billion in 2007 (from $580.5 billion in 2002).

Here are some other facts to consider:

· Hispanics are concentrated largely in the South and West, and in a few large metropolitan regions (especially New York and Chicago). Over half live in just two states, California (11.0 million) and Texas (6.7 million). Five more states have Hispanic populations of one million or more: New York ( 2.9 million), Florida (2.7 million), Illinois (1.5 million), Arizona (1.3 million) and New Jersey (1.1 million). 

· New Mexico had the highest percentage of Hispanics (42%) followed by California (32%) and Texas (32%). Hispanics comprise over half the population in 50 counties in Texas, New Mexico, Arizona, California, Colorado and Florida. 

· The largest Hispanic population in any county is in Los Angeles County, CA ( 4.1 million). Miami-Dade, Harris (Houston) and Cook (Chicago) counties also boasted Hispanic populations of over one million. 

· Latinos spend more than other groups on products and services such as groceries, furniture, men's and boys' apparel, and children's clothing. [image: image2.png]



As a result, many successful companies want a way to reach the Us Hispanic Markets with their huge purchasing power.
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